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This program is designed to help you explore your strategy and effective use of social media in today’s 
marketplace.  These are the key highlights from this session: 
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	Text2: Content Creation Best Practices:
-Change your mindset from marketing to publishing – creating content that educates or entertains.
-Brainstorm – what are your customers’ pain points, FAQs, related topics of interest, etc.
-Start a company blog
-Speak like a human
-Care & have passion        -Involve other company employees
	Text3: Content Creation Types:
-Evergreen/Original
-Curated
-Repurposed
	Text1: You need to develop killer content to be successful with your social media strategy!  Always remember that CONTENT is KING or that content is the fire and social media is the gasoline.

Killer content is interesting, useful and relevant to your community in the context of how you relate to one another.  You want to strive to create content that your readers want to share.
	Text4: Brainstorm content ideas - some questions to get you started (from Social Media Today):
-What are common pain points of my customers?
-How do we add value or provide benefits to our customers?
-What is new (products, services, etc) in the industry/company?
-Why do customer like using us?  What keeps them coming back?
-What are commonly asked customer questions?
-What makes us stand out from our competitors?
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